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⑹ UNIFE “Worldwide Rail Market Study-status quo and outlook 2016”, 2008
（http://www.unife.org/uploads/2008/WRMS_flyer.pdf#search='unifeWorldwide rail




































































2007 2008 2009 2010
中 国 14.2 9.6 9.2 10.3
イ ン ド 9.9 6.2 6.8 10.4
ブラジル 6.1 5.2 −0.6 7.6




























































































消費電力（kW/h） 17,080 8,800 8,000
定 員 1,323 377 391
最高速度（km/h） 300 320 330
安全性 無事故 事故あり 事故あり



































⒁ JR 東海，新幹線 N700系（http://n700.jp/know/03.html）
⒂ 井上孝司，『超高速列車 新幹線 vsTGVvsICE』（秀和システム，2009）p. 108
⒃ （同上）p. 50































⒅ 週刊エコノミスト『鉄道の世紀』（毎日新聞社，2010年１月 12号）p. 87







ディエゴまで，総距離 800 マイル（1,280 km），最高速度は時速 220 マイル



























 California High-Speed Rail Authority『Project vision and scope』
（http://www.cahighspeedrail.ca.gov/project_vision.aspx）

































 日刊工業新聞 Business Online『2010/1/26 JR 東海，新幹線の技術輸出』
（http://www.nikkan.co.jp/news/nkx1120100126cdam.html）
 週刊東洋経済臨時増刊『鉄道完全解明』（東洋経済新報社，2010年７月９日号）p. 107


























（約 300 km）およびホーチミン―ニャチャン（約 360 km）を開通させる
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 All Business『2009/9/7 Brazil’s High-speed Rail』
（http://www.allbusiness.com/company-activities-management/company-structures-
ownership/12850672-1.html）




































 週刊エコノミスト『鉄道の世紀』（毎日新聞社，2010年１月 12号）pp. 84-85
 Asahi.com『2010/5/2 夢の超特急，期待先行 ベトナム，新幹線採用へ』
（http://www.asahi.com/business/topics/economy/TKY201005240449.html?ref=recb）
! （同上）


































































































































（毎日新聞社，週刊エコノミスト，2009年 10 月 12号掲載）
- A. P. J. アブドゥル・カラム，Y. S. ラジャン『インド 2020 世界大国へのビジョン』
（日本経済新聞出版社，2007）p. 241
. 近藤正規『「官民協調」の試金石となるインドの産業大動脈構想』（日本貿易会月報，2010























































1 門倉貴史『世界を席巻するインドの DNA』（角川 SS コミュニケーションズ，2009）p. 37
2 溝口正仁『鉄道工業ビジネス―拡大する世界市場への挑戦』（成山堂書店，2010）pp. 85-88
表４：世界の高速鉄道計画表
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The increasing demand for high-speed
railways and Japan’s exportation strategy
Yuichi HIRANO
Konomu DOBASHI
The current thesis described construction plans for high-speed railways
and how Japan can sell its high-speed railway (Shinkansen) to the rest of
the world in competition with France and Germany, which also have high-
speed railway systems.
For reasons such as saving the environment, expanding domestic
demands, and easing traffic jams, large projects have been launched in the
U. S. A., Brazil, China, and other countries. However, Japan, France, and
Germany are the only countries that have the technology required for
high-speed railway systems ; thus, other countries have to rely on their
expertise. Therefore, Japan has the potential to sell the Shinkansen
system globally, as it leads the way in high-speed railways.
Japan’s technology is superior in terms of safety and shipping. As with
automobiles and electricity, the likelihood that Japan will be able to sell
the Shinkansen system globally is high. However, the truth that has been
revealed through the investigation for the current thesis is that Japan is
behind France and Germany in the competition.
In large projects such as those involving a country’s high-speed railway
system, not only are technology and price important, but also sales
strategy. The presidents of France and Germany visit their target
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countries to promote their trains. Themain reason that Japan is behind is
the prime minister’s lack of promotion.
High-speed railways require a high level of technology and a
complicated system. Japan, France, and Germany have unique systems.
Therefore, a system from one country must be sold to consumers, as
mixed systems from different countries will not work well. France and
Germany cover all aspects of the railway industry, including operation
and maintenance. However, Japan does not have their sales strategy.
Several manufacturers are required to complete one Shinkansen train, so
a union is necessary. That brings delays in decisions and increased
prices. This is another reason that Japan is lagging in the competition.
A general train corporation, such as those in France and Germany, as
well as aggressive appeals from the prime minister are required.
Japanese manufacturers, and the general Japanese economy, remain
stagnant because of the strong yen and finance crisis. Japan’s ability to
sell its technology and expertise is vital for the Japanese economy,
because the high-speed railway is related to many segments of the
economy.
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